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1. lean u 3agaun AUCHUATIHMHBI

1.1 Henp qucuuruivHel — GopMUpOBaHUE KOMIIETEHIIHIA:

OIIK-2 CrocobeH yYuThIBaTh B MIPAKTUYECKOM IEATETLHOCTH CHEIU(UKY WHOSI3BIYHOW HAYYHOW KapTHHBI
MHpa U HayYHOT'O IUCKypca B PYCCKOM U U3y4aeMOM MHOCTPAHHOM SI3bIKaX

OIIK-4 Co3gaeT ¥ MOHMMAET MOHUMATh PEYEBBIC MPOU3BEICHHUS HAa MU3y4a€MOM HHOCTPAHHOM SA3bIKE B
YCTHOH M NMUChbMEHHON (hopMax NMPUMEHUTENIHbHO K OPHUIMAIBLHOMY, HEUTPATbHOMY U HEO(PHUIHMAILHOMY
peructpam oOUIeHUH. J[eMOHCTpUpYET HaBBIKM UYTEHUS U ayAUpOBaHMsS Ha | M3ydyaeMOM HHOCTPAaHHOM
S3bIKE, YMEET BOCIPHUHHMMATh M TOPOXAATh MOHOJOTHYECKHE M AHAIOTHUYECKHE TEKCThl B YCTHOH U
MUCbMEHHOU (popmax.

1.2 Tumbl 3amad mpodecCHOHATBHOW MEATETbHOCTH, K KOTOPBIM TOTOBATCS OOydYarolmuecs B paMKax
OCBOCHHUS JUCIUILTUHBL:

- HAy4YHO-UCCJIEA0BATEIbCKHI
- MEPEBOAYECKUI

1.3 JlucuuriinHa OpUEHTHPOBAHA HAa MOATOTOBKY OOydYaroUIMXCsl K MPo(ecCHOHaIbHOM AEATENIbHOCTH B
coepe: 01 ObOpazoBanue u Hayka (B cepax: peaiau3allid OCHOBHBIX 00IIe00pa30BaTEeIbHBIX MPOTPaMM,
00pa3oBaTelbHbIX MPOrpaMM CpenHEero MpodeccuoHaIbHOrO 00pa3oBaHMs, BBICHIETO 00pa3oBaHUS,
JOTIOJTHUTENIBHBIX 00pa30BaTeIbHbIX MPOTrPaMM; HayYHBIX UCCIICAOBAHMIA)

1.4 B pe3ynbTare 0CBOCHHS JUCUUIUIMHBI y 00YYarOIUXCs TOJKHBI OBITH C(OPMUPOBAHBIL:

O06001TIeHHBIEC TPYIOBEIE Kon n HaumMeHoBaHue

(yHKIMH / TPYAOBBIC komrtereHiu GI'OC BO,
HKIUH / TPYAOBBIC MU HEOOXOIMMOM ISt .
by Py WuaukaTophl JOCTHKEHVSI KOMIICTCHITHH
npodeccroHaIbHEIC (hopMHpOBaHUS TPYIOBOTO
nercTBus (MIpH HAUTHIAH WIH TIPOo(heCCHOHATBLHOTO
npodcTangapra) TEHCTBUS

OIIK-2 Cnocoben
YUUTBIBATh B MPAKTHYECKOH
NESITeNbHOCTH CIEHUPHUKY
WHOS3BIYHON Hay4HOMU
KapTUHBI MHpa U HAYYHOTO
JUCKypca B pyCCKOM U
W3y4yaeMOM MHOCTPaHHOM
S3BIKAX

OIIK-4 Coznaet u
MMOHMMAaEeT TOHUMATh
peueBble MPOU3BeIeHUS Ha
M3y9aeMOM WHOCTPAHHOM
SI3bIKE B YCTHOU U
MUCBbMEHHOM (hopMax
MIPUMEHUTENBHO K
ouIHaATHEHOMY,
HEUTpaIbHOMY U
HeO(HUITNATTEHOMY
perucTpaM OOIICHHH.
JleMOHCTpUpyET HaBBIKU
YTeHUA W ayANpOBaHHA Ha |
M3y9aeMOM WHOCTPAHHOM
SI3BIKE, YMEET
BOCIIPHUHUMATH U
MOPOXKAATh
MOHOJIOTHYECKHE U
UAJIOTUYECKHE TEKCTHI B
YCTHOU U MUCHhbMEHHOU
dhopmax.




1.5 CornacoBanue MEXAUCITUTUTMHAPHBIX CBA3EH MUCIUTIINH, 00€CIIEYNBAIOIINX OCBOCHUE KOMITCTCHITHI:

OIIK-2 Crioco0GeH y4uThIBaTh B MPAKTUYECKON NEATENHHOCTU CHEIM(PUKY MHOS3BIYHON
Hay4YHOM KapTHUHBI MHpa M HAy4HOI'O JUCKYpCa B PYCCKOM M M3y4aéMOM MHOCTPaHHOM
A3BIKaX

Ne HanmenoBanwme ®opma oOydeHus
/1 JIACLIVIUINH,
Ounasg 3aouHasn
OMPEASTISIONINX
(cemecTtp) (cemecTp)
MEXIUCIUIUTHHAPHBIC T 312121313
CBSI3H
1 |OOiiee si3pIk03Hanne | + +

Y ICTOPUS HAYKH O
S3BIKE

2 |O0111eCTBEHHO-TIOINUT + +
WYECKUN TTepEeBO/T

3 | [Ipennunnomuas + +
MpaKTHKA

4| Teopus mepeBona + +

OIIK-4 CozpaeT M TOHHMMAaeT IOHUMATh pEYEBBbIE NPOM3BEACHHMS HA HM3y4acMOM
MHOCTPAaHHOM SI3bIKE B YCTHOM M TNHCbMEHHOHW (QopMax NPUMEHHTEIBHO K
opunmanbHOMy,  HEUTpaJIbHOMY W  HEO(PHUIMAJIHLHOMY  PErucTpaM  OOIIEHUH.
JIeMOHCTpHUpPYET HAaBBIKM YTEHUS U ayJupOBaHUA Ha | M3ydaeMOM MHOCTPAHHOM S3bIKE,
yM€EET BOCIIPUHUMATh U MOPOXK/1aTh MOHOJIOTHYECKHUE U JUATIOTHYECKHUE TEKCTHI B YCTHOM
¥ MUCbMEHHOH (popMmax.

Ne HanmenoBanwme ®opma oOyueHus
/1 JIACLIVIUINH,
OTIPEJICIISIOIINX
MEXTUCIUTUIMHAPHBIE
CBSI3U

OuHas 3aouHas
(cemecTp) (cemecTp)
1{2(3|1]2]|3]|4

1| ABycTOopoHHMI + +
MMUCHbMEHHBIN MEPEBO/T
(mepBoIit
WHOCTPaHHBIN S3BIK)

2 |HayuHo-uccienoBaren + +
bCKas paborta

3|00111eCTBEHHO-ITOIUT + +
WYECKUM mepeBo

4 |IlepeBomueckas + +
NpaKTHKA

5 [YrnyOnennsiii Kypc + +
BTOPOTO
MHOCTPAaHHOTO A3bIKA!
rpamMMaruKa

6 | YrmyOnennsiii Kypc + +
BTOPOTO
MHOCTPAaHHOTO A3bIKA!
YTEHUE U
ayIupOBaHHE

7 |YrnyOnennsiii Kypc + +
NIEPBOTO
MHOCTPAaHHOTO A3bIKA!
YTEHUE U
ayIupOBaHHE




2. MecTo nucuuiuiaiabl B cTpykrype OIl marucrparypsoi:

Hucrunmaa «OCHOBBI TPOQECCHOHATBFHON KOMMYHUKAIIMIY OTHOCHTCS K 00s3aTeIbHON YacTH Yy4eOHOTO
mnana OIl mo nanmpaBnenuto nmoarotoBku 45.04.02 - JIMHrBucTHKA.

JucuumimHa «OCHOBBI PO ECCHOHATIBHOW KOMMYHUKAIIMI» U3y4aeTcsl B 3 ceMecTpe.

3.00beM u conepxaHue TUCUUILIUHBI
3.1.00peM QUCIMILIMHEL: 3 3.€.

Ounas: 3 3.e.

3aounas: 3 3.e.

Bun yueOHo# paboTh Qunas 3aounas
(Bcero yacoB) | (Bcero 4yacon)
O0mast Tpy10éMKOCTb TUCHMILIHHBI 108 108
KonrakTHast pabora 24 10
Jlaboparopnsie (J1a6. pab.) 24 10
CamocrostenbHas pabota (CP) 48 89
DK3aMeH 36 9
3.2.ConepxaHue Kypca:
Ne Ha3zBanue Bun yuebHoM DOopMBI TEKYIIETO
TEMBI paszena/TeMsbl pabortsl, yac. KOHTPOJIS
JIab. pab. CP
o|3]0]3
3 cemectp
1 OCHOBHBIE TOHSATHUS TectupoBanue;
npodeccuonanpHoi | 6 | 2 [ 12 | 22 Ompoc
KOMMYHUKAIIUU
2 Nmnx n TectupoBanue;
penyranus B e l3|12]04 Omnpoc
npodeccuoHaNbHON
KOMMYHUKAITUU
3 IleperoBopsl Kak Tectuposanue;
BHA e |2 12]24 Ompoc
npodeccuoHaNbHON
KOMMYHUKAITUU
4 Kongnukr B TectupoBanue;
npodeccronanphoi | 6 | 3 | 12 | 19 Omnpoc
KOMMYHUKAITUU

Tema 1. OcHoBHBIE OHATHSA NPodeccnoHanbHO komMyHukanun (OIIK-2)
JlaGopaTopHbie padoThbI.

What is professional communication?

Professional communication is the process of exchanging ideas, thoughts, opinions, knowledge, and data in
workplace so that the message is received and understood with clarity and purpose. When we communicate
effectively, both the sender and receiver feel satisfied. Communication occurs in many forms, including
verbal and non-verbal, written, visual, and listening. It can occur in person, on the internet (on forums,
social media, and websites), over the phone (through apps, calls, and video), or by mail. For communication
to be effective, it must be clear, correct, complete, concise, and compassionate. We consider these to be the
5 C’s of professional communication.

How to improve your professional communication skills.



Communication, like any other skill, is one you can improve upon with practice. Here are a few ways to
start improving your communication skills, whether at home or on the job.
1. Consider your audience.
Who are you communicating with? Make sure you are aware of your audience—those you intend to
communicate with may differ from those who actually receive your messages. Knowing your audience can
be key to delivering the right messages effectively. Their age, race, ethnicity, gender, marital status, income,
education level, subject knowledge, and professional experience can all impact how they’ll receive your
message.
2. Practice active listening.
Active listening is the practice of giving your full attention in a communication exchange. Some techniques
include paying attention to body language, giving encouraging verbal cues, asking questions, and practicing
non-judgment. Before executing your communication, be sure to consider your audience and practice active
listening to get to the heart of their needs and desires.
3. Make your message as clear as possible.
4. Use the right medium or platform.
Professional communication requires you to consider whether you need to meet in person or if Zoom would
suffice. Is your message casual enough to use WhatsApp, or would a formal email be more efficient and
thorough? If you are catching up with a friend, do you two prefer to talk on the phone or via old-fashioned
letters? Whatever you choose should be intuitive and appropriate for you and your current situation.
Pay attention to your nonverbal skills.
Many people don’t realize that nonverbal cues can convey an unintended message to their audience. You
may think you’re being open, but if your arms are crossed or your back is turned, you’re creating a barrier.
Effective nonverbal communication includes: 1) Proper attire 2) Good posture 3) Natural gestures 4)
Purposeful movement 5) Appropriate eye contact 6)Energy and enthusiasm.
Developing professionalism and business etiquette skills.
Good manners and a businesslike, professional demeanor are among the top skills. The term
professionalism and its synonyms, such as business etiquette or protocol,
soft skills, social intelligence, polish, and civility, all have one element in common.
They describe desirable workplace behavior. Social intelligence points to a deep understanding of culture
and life that helps us negotiate interpersonal and social situations. This type of intelligence can be much
harder to acquire than simple etiquette. Social intelligence requires us to interact well, be perceptive, show
sensitivity toward others, and grasp a situation quickly and accurately. Soft skills are opposed to hard skills,
a term for the technical knowledge in your field. The top three soft skills on the managers’ wish list are the
ability to prioritize work, a positive attitude, and teamwork skills.
The role of professional ethical codes.
Professionals have strong codes of ethics to help guide their work. These are based on moral principles
such as honesty, doing no harm, helping people, acting in a fair way, upholding the truth, and honoring
commitments.

3ananus AJ51 CAMOCTOSITEILHOI padoThI.
3amaHus 1J1s1 CAaMOCTOSITE/IbHOM PadoThlI.
TunoBble CUTyallu sl IMAJIOTOB:
1. Discuss the Professional Journalists code of ethics.
The Society of Professional Journalists code of ethics in outline says that the media should:
. Seek the truth
. Act independently

. Be accountable and transparent. Respond to critics honestly and respectfully. Make corrections when
warranted. Admit mistakes.
. Minimize harm and have compassion for those who may be affected adversely by news coverage;

These are what we call “prescriptive” (should do) items. There are also “proscriptive” (no, don’t do this)
items on the ethics list. These include:

. Don’t lie, plagiarize or misrepresent your work.



. Don’t be afraid of criticism.
. Don’t accept gifts, free trips or preferential treatment.

. Don’t use undercover methods of gathering information unless traditional open methods will not
yield information vital to the public.

Tema 2. Umuax 1 pennyrauusi B npogeccuoHaaibHoi kommynnkanuu (OIIK-4)

JlaboparopHbie padoThbI.
While a brand image is individual and momentary, reputation is the consolidation of several factors over
time, including the totality of the image in a collective conception. An image can change in a matter of
minutes or hours, while a reputation can take years to build. Image is more of a result of a concerted effort
by the advertising; branding and PR. Whereas, reputation is considered to be more of a result of consistent
public relations.
The pillars of reputation are seven aspects of the business you will need to take into consideration when
building the company’s image.
*Quality — to create a positive reputation, it’s important to show you offer a quality product or service.
*Innovation — customers want to see that you’re doing something different. A fresh approach will set you
apart from the competition.
*Company culture — almost every consumer is also an employee of someone else, so they will respect
companies that provide for their workers and create positive working conditions.
*Transparency and accountability — customers want to know what happens to their money, who makes their
products and where they come from.
*Corporate citizenship — today many consumers believe corporate responsibility extends to social and
environmental issues as well. They will support companies that offer sustainable products and give money
to charity.
*CEO reputation — when customers don’t interact with representatives, leaders become the personal face of
the organisation. A name and a story they can relate to make the company more memorable.
*Accomplishments — customers want to know what you’ve achieved so far, whether you’re a new start-up or
a company that’s been in business for a few years. Don’t be shy about sharing the company’s financial
growth or the size of the customer base. This will give people confidence in your ability to handle problems
and grow the business.
A personal professional image
A positive professional image is essential to a successful career, no matter your age or field. Whether you
are looking for a job, starting a new job, or a seasoned workplace veteran, it’s a good idea to learn (or
review) the basics of creating a positive professional persona. A professional persona includes four
elements:
- Attire and clothing: How you look.
- Body language: How you present yourself.
- Attitude and behavior: How you think and act.
- Conversation and language: How you communicate and engage others.
Your professional image speaks volumes about you and will help you develop and establish a positive
reputation. Here are some tips:
1. First impressions are critical. This is especially important for those entering the workforce, interviewing,
or starting a new position. People form their first impressions in three seconds. In a flash, they are forming
judgments about your competence, your personality, and your values. And once that impression is formed, it
is very difficult to change. So be sure your first impression says what you want it to say—namely, that you
belong.
2. Look the part.
3. Act the part. You need to exhibit a positive, respectful attitude. You want to be confident but not cocky,
polite but not obsequious, friendly but not annoying. Be authentic, polite, and positive. Be your best self.
4. Use positive body language. Your body language is a crucial element of your image. It has to inspire
trust, because business is a financial venture, and approachability, because business is conducted through
social networks. Creating a professional persona through body language means:



. Carrying yourself confidently.

. Making eye contact when speaking.
. Offering a firm handshake.

. Sitting and standing up straight.

. Using open body language — facing the person speaking, squaring your body directly toward others,
without folded arms.

. Smiling and saying hello to people.
. Putting away the iPod. When you listen to your iPod, others may view this as disengagement, and that
is not the message you want to send.
3aganus AJ151 CAMOCTOSITEJIbHOM PadoThlI.
3apanus AJ151 cCAMOCTOATEIbHOM PadoThI.
TunoBble cUTyalluu AJsl 1MAJI0TOB:
1. Image and self presentation.

2. Reflect on a person who you feel demonstrates a high level of professionalism. With a partner, describe
the specific qualities, characteristics, and/or behaviors which convey your selected person’s
professionalism.

Tema 3. IleperoBopsnl kak Buja npodeccuonajbuoil kommyHukanuu (OIIK-2)

JlaboparopHbie padoThbI.
BoroNegotiation is defined as a discussion among individuals to reach to a conclusion acceptable to one and
all. It is a process where people rather than fighting among themselves sit together, evaluate the pros and
cons and then come out with an alternative which would be a win win situation for all. Negotiation helps in
reducing conflicts and disputes among each other. Negotiation is essential in every walk of life for a
peaceful and stress-free living.
Various models of negotiation:
1. Win Win Model - In this model, each and every individual involved in negotiation wins. No body is at
loss in this model and every one is benefited out of the negotiation. This is the most accepted model of
negotiation.
2. Win Lose Model - In this model one party wins and the other party loses. In such a model, after several
rounds of discussions and negotiations, one party benefits while the other party remains dissatisfied.
3. Lose Lose Model - As the name suggests, in this model, the outcome of negotiation is zero. No party is
benefited out of this model.
4. RADPAC Model of Negotiation
RADPAC Model of Negotiation is a widely used model of negotiation in corporates.
Let us understand it in detail
Every alphabet in this model signifies something:
R - Rapport
A - Analysis
D - Debate
P - Propose
A - Agreement
C - Close
R - Rapport: As the name suggests, it signifies the relation between parties involved in negotiation. The
parties involved in negotiation ideally should be comfortable with each other and share a good rapport with
each other.
A - Analysis: One party must understand the second party well. It is important that the individual understand
each other’s needs and interest. The shopkeeper must understand the customer’s needs and pocket, in the
same way the customer mustn’t ignore the shopkeeper’s profits as well. People must listen to each other
attentively.



D - Debate: Nothing can be achieved without discussions. This round includes discussing issues among the
parties involved in negotiation. The pros and cons of an idea are evaluated in this round. People debate with
each other and each one tries to convince the other. One must not lose his temper in this round but remain
calm and composed.
P - Propose: Each individual proposes his best idea in this round. Each one tries his level best to come up
with the best possible idea and reach to a conclusion acceptable by all.
A - Agreement: Individuals come to a conclusion at this stage and agree to the best possible alternative.
C - Close: The negotiation is complete and individuals return back satisfied.
Role of Personality in Negotiation.
An impressive personality goes hand in hand with good communication for an effective negotiation. A
charming personality is the key to an effective negotiation.
Let us understand how one’s personality traits help in an effective negotiation:
1. During negotiations an individual must try to be himself. One should not fake things or pretend to be
good. If you are not satisfied with the deal, do not pretend that you are happy. It’s better to raise a concern
then and there, rather than crib later. Be normal and relax, things will automatically fall into place.
2. It’s important to be sincere rather than just being serious. Sincerity is one of the most important
personality traits required in negotiation. One has to be sincere for an effective negotiation. Don’t take
things casually. Go well prepared for your negotiation. For a business deal, try to study everything related to
the deal beforehand. The agenda of the negotiation must be very clear to you. Carry all the related
documents which you might require at the time of negotiation. Don’t go just for the sake of it.
3. Be honest. Don’t fake things. During negotiations, honesty plays an important role.
4. Be Patient. It has been observed that impatient individuals are poor negotiators. 5. Be flexible and learn
to compromise. It’s okay to give priority to one’s personal interests but one should not be selfish. If you are
the first one to accept something, you will not become unimportant or lose anything, instead the other
person would look up to you and both of you will gain whatever you want.
6. One has to trust the second party for a better negotiation. Don’t always find faults in others. Not all
people are bad; there are people who are really good and helpful. One should not always think that the other
person would do harm to him. The second party is there just to do business; he is absolutely not your
enemy. Don’t just come to the point, start the conversation with a warm smile. If he is wearing a nice shirt,
do take the initiative to give him a compliment. Treat him as a friend. One should never be arrogant. He is
also representing his company just like you. Order coffee and some snacks. It will help in breaking the ice
and strengthening the bond between the two parties. Do remember that one should not be too casual and
over friendly.
7. Be professional in your approach. Once your deal is closed, do sign a contract in presence of both the
parties. Don’t only rely on verbal communication.
8. Enhance your listening skills for a better negotiation. Listen to the other party as well. He might come up
with something interesting and beneficial to you as well. One should never underestimate the second party.
Be a little tactful and diplomatic. Analyze the situation and respond accordingly.
Negotiation skills.
Negotiation skills are qualities that allow two or more parties to reach a compromise. These are often soft
skills and include abilities such as:
1. Communication - To negotiate communication plays vital role, this step helps to understand and explain
each others needs/wants.
2. Persuasion
3. Planning
4. Strategizing
5. Cooperating. BbIICJICHUS).

3ananus AJ51 CAMOCTOSITEILHOI padoThI.
3amaHus 1J1s1 CAaMOCTOSITE/IbHOM PadoThlI.
TunoBble cCUTYalINu 1JIsl THAJTIOTOB:
1. Discuss advantages and disadvantages of each model of negotiation.
2. Discuss soft and hard skills in professional communication.
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Tema 4. Kondguukr B npodeccuoHanibHoii kommyHukanuu (OIIK-4)

JlaboparopHbie padoThbI.
Conflict is the physical or psychological struggle associated with the perception of opposing or
incompatible goals, desires, demands, wants, or needs. When incompatible goals, scarce resources, or
interference are present, conflict often results, but it doesn’t mean the relationship is poor or failing. All
relationships progress through times of conflict and collaboration. The way we navigate and negotiate these
challenges influences, reinforces, or destroys the relationship. Rather than viewing conflict negatively, view
it as an opportunity for clarification and growth.
Types of Conflict.
Conflict can arise for a variety of reasons. There are seven types of conflict:
1. Structural conflict
* Problems with the way a situation is set up (i.e., who is involved, geographical and physical relationships,
unequal power and authority, impact of underlying processes, impact of external events). For example,
structural reasons for conflict could be things such as difficulty setting times to meet with colleagues who
are in different time zones, one person thinks they are “in charge” but other members of the group don’t
agree, the business processes take a lot of time to implement so it is hard to get things done on time, etc.
2. Relationship conflict
» Relationship conflict may arise from poor communication, stereotyping, misconceptions, and time
constraints.
For example, relationship triggers for a conflict could resemble the following scenarios: a couple of group
members do not answer emails in a timely way, holding up progress for others; someone assumes that a
certain person’s disability will prevent them from participating in a project, without asking the person what
they feel confident in doing; a supervisor moves up a deadline so that the group is under increasing time
pressure, etc.
3. Interaction conflict
» Some people have not developed their skills in interacting with others. This can be a source of conflict,
particularly when one’s needs are not met by others. Interaction challenges can lead to negative responses
such as avoidance and attack.
For example, interaction triggers can occur when a solitary worker is required to work in a team-oriented
culture or when a worker doesn’t realize that their poor time-management skills are affecting the team’s
ability to complete a project on time.
4. Values and Identity conflict
» We all have different values and perceptions. When these do not align within a working group, or when
they are challenged, they can cause conflict.
For example, values-and-identity triggers can occur when a colleague tells another that their method is
“wrong” or when a worker refuses to work on a project because it doesn’t align with their personal beliefs
(i.e., there is misalignment with the person’s political or religious views).
5. Data conflict
* Lack of information, or conflicting information, causes considerable conflict in the workplace.
For example, data triggers can occur in an instance where a manager has told a subordinate what the
deliverables of a project are, but another team member has been instructed by a different manager with a
different set of goals.
6. Cultural conflict
* Cultural conflict arises when there is misunderstanding of group norms, confusion over language and
communication styles, or underlying trust is missing.
For example, cultural triggers can occur when a new employee joins a workplace where the business culture
is different from the one she left, or when people from different cultural backgrounds work on the same
team but misunderstand meanings because of language barrier.
The Five Phases of Conflict.
When you experience conflict at work, you may notice that there are five distinct stages, as follows:
1. Prelude
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2. Triggering Event

3. Initiation

4. Differentiation

5. Resolution.

Conflict Management Styles.

1. Competing

The competing style indicates a high concern for self and a low concern for other. When we compete, we

are striving to “win” the conflict, potentially at the expense or “loss” of the other person. One way we may
gauge our win is by being granted or taking concessions from the other person.

2. Avoiding

The avoiding style of conflict management often indicates a low concern for self and a low concern for
others. In some cultures that emphasize group harmony over individual interests, avoiding a conflict can
indicate a high level of concern for others. In general, avoiding doesn’t mean that there is no
communication about the conflict. Remember, it is impossible not to communicate. Even if you don’t
verbalize your point of view, your actions will show others something about how you are feeling. Even
when we try to avoid conflict, we may be giving our feelings away through our verbal and non-verbal
communication.

3. Accommodating

The accommodating conflict management style indicates a low concern for self and a high concern for
others and is often viewed as passive or submissive, in that one person obliges another without providing
personal input. The motivation behind accommodating plays an important role in whether or not it is an
appropriate strategy. Generally, we accommodate because we are being generous, we

are obeying, or we are yielding. If we are being generous, we accommodate because we genuinely want to;
if we are obeying, we don’t have a choice but to accommodate (perhaps because of the potential for
negative consequences or punishment); and if we yield, we may have our own views or goals but give up on
them because of fatigue, time constraints, or because a better solution has been offered. Accommodating
can be appropriate when there is little chance that our own goals

can be achieved, when we don’t have much to lose by accommodating, when we feel we are wrong, or when
advocating for our own needs could negatively affect the relationship.

4. Compromising
The compromising style shows a moderate concern for self and others and may indicate low investment in
the conflict and/or the relationship. Even though we often hear that the best way to handle a conflict is to
compromise, the compromising style isn’t a win—win solution; it is a partial win—lose. In essence, when we
compromise, we give up some or most of what we want. It’s true that the conflict gets resolved temporarily,
but lingering thoughts of what you gave up could lead to a future conflict. Compromising may be a good
strategy when there are time limitations or when prolonging a conflict may lead to relationship
deterioration. Compromise may also be good when both parties have equal power or when other resolution
strategies have not worked.
5. Collaborating
The collaborating style involves a high degree of concern for self and others, and usually indicates
investment in the conflict situation and the relationship. Although the collaborating style takes the most
work in terms of communication competence, it ultimately leads to a win—win situation in which neither
party has to make concessions because a mutually beneficial solution is discovered or created. The obvious
advantage is that both parties are satisfied, which could lead to positive
problem solving in the future and strengthen the overall relationship.
Conflict-free communication.
Basis for conflict-free communication. Classification of linguistic means which lead to conflicts.

3ananus AJ51 CAMOCTOSITeILHOI padoThI.
3amaHus 1J1s1 CAaMOCTOSITE/IbHOM PadoThlI.
TumnoBble cUTyaluu /Il 1HAJIOTOB:
1. Case study “Conflict at work™.
2. Case study “Personal conflict”.
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4. KoHTpO/Ib 3HAHUI 00yYAKOIIMXCS U THIIOBbIE OLIEHOYHbIE CPeACTBA
4.1. Pactipenenenue 6amios:

rocemraemMocts — 10 0ayuioB

TEKYIHI KOHTpOb — 40 6amioB

3 cemectp

KOHTPOJIbHBIE Cpe3bl — 2 cpe3a 1mo 10 6aJoB Kax bl
OTBET Ha 3k3aMmeHe: He Oornee 30 6amioB

Pacripenenenne 6aioB 1mo 3aJaHusIM:

No |HazBanue tembl | @opmbl Max. Mertonuka npoBeJeHUs 3aHIATUS U OIIEHKU

Te | /BUX y4eOHOW |TEKyIIero | KOJI-BO

MBI paboTsI KOHTpOJs | Oamos

/ cpe3bl
1. OcHoBHBIE TecTupon 10
TIOHSITHS aHue(KOH
po¢eCCUOHAIb | TPOJIbHBI
HOI i cpe3)
KOMMYHHKAIUA | Ompoc 5
2. Nmumx u Tectupon 10
pemyTauus B aHue
HpO(l)e};:()CfI;IOHaHL Ompoc 5
KOMMYHUKaIUN
3. | IleperoBopel |TecTupon 10
KakK BHU/I aHue(KOH
npo¢eCCHOHATB | TPOJIbHBI
HO i cpe3)
KOMMYHHUKAlK | Onpoc 5

4. Konpmukr B | Tectupos 10

npodeccuoHaNb |  aHUE
HON Omnpoc 5
KOMMYHHUKaIUN

5. [Tocemaemocthb 10 [Tpu 90-100% mocemniaeMoCTH 3aHATHIA.

6. OTBeT Ha ’K3aMeHe 30 oT 25 no 30 6annoB - «OTIUYHO»: OTBET OOYYAIOIIETOCS MOCTPOSH
JIOTHYHO, Marepuan H3JIaraeTcsl YeTKO, SICHO, XOPOIIUM  SI3BIKOM,
apryMEHTUPOBAHO; Ha BOMPOCHI TIpEeNoAaBareis OOydYalomIHNACs
OTBEYaeT KPaTko, apryMEHTHPOBAHO, YBEPEHHO, 110 CYIIECTBY;
oT 18 ;mo 24 6anmoB - «XOpOIIO»: OTBET OOYYAIOIIErocsl MOCTPOCH
JIOTUYHO, MaTepuaj U3JaraeTcsi XOpPOIIUM SI3BIKOM; BOIIPOCHI,
3aJaBaeMble NpENojaBaTeleM, HE BbI3BIBAIOT  CYLIECTBEHHBIX
3aTpyIHEHMUI;
or 10 go 17 GamioB - «yOOBIETBOPUTEILHO»: OTBET HE BCEraa
JIOTHYHO BBICTPOCH, MaTepHall ujaraercs 0e3 NpuMEeHEHUs] HaydHOU
TEPMUHOJIOTUH; BONPOCHI, 3aJaBaeMble MPENOAaBaTeiIeM, BBI3bIBAIOT
3aTpyAHEHMUS,;
MeHee 10 OamgoB - «HEYIOBJIETBOPUTENBHO»: OOydYaromuiCs
HEYBEPEHHO W JIOTUYECKH HEMOCJeI0BaTeIbHO H3JIaraeT MaTepua;
Marepuaj HEBEPHBIM; HENMPaBWIBHO OTBEYaeT Ha IOCTABICHHBIE
BOIIPOCHI WJIH 3aTPYAHSETCS C OTBETOM.

7. Hroro 3a cemectp 100
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14
HtoroBas omeHka 1o »dKk3aMmeHy BeicTaBisieTcss B 100-0ayibHON 1mikame W B TPagUIIMOHHOMN
yerplpexOaipHol  mmikane. IlepeBon 100-OamnpHON  pEeHTHHIOBOW  OLIGHKM 1O JUCHUIUIMHE B
TPAJAUIIMOHHYIO YETHIPEXOATUTHHYIO OCYIIECTBISIETCS CISIYIOINM 00pa3oMm:

100-6annpHas cucrema Tpagunuonnas cucrema
85 - 100 GannoB OTnuyHO
70 - 84 Gannos Xoporio
50 - 69 6aiuioB YIOBIETBOPUTETHHO
Memnee 50 HeynosnerBoputenbHO

4.2 TunoBsle OLICHOYHBIE CPEACTBA TEKYILIETO KOHTPOJIS
Omnpoc

Tema 1. OcHoBHBIE TOHATHUS TPOPECCUOHATBHON KOMMYHHUKAIIUN
YCTHBIN OPOC IO U3YYEHHOH TEME.

Tema 2. Umumk u peryTarus B mpo¢eCCHOHATFHON KOMMYHUKAIIH
YCTHBIN OIIPOC MO U3YYEHHOU TEME.

Tema 3. IleperoBops! Kak Bu Mpo(heCcCHOHATBHON KOMMYHHUKALIUU
YCTHBIN OPOC N0 U3YYEHHOH TEME.

Tewma 4. Kordmukr B mpodeccCOHaTbHON KOMMYHUKAITUH
YCTHBIN OIIPOC MO U3YYEHHOU TEME.

TecrupoBanue

Tema 1. OcHOBHBIC IOHATHS TTPO(HECCHOHATHHON KOMMYHHKAIHH
Tecr 1
. Communication is sharing of information between two or more persons, with continuous
. Efforts b. Feedbacks c. Gestures d. Movements
. Communication can occur in isolation
. True b. False
. Which of the following is not listed amongst the barrier to communication?
. Physical noise b. Physiological noise c. Psychological noise d. Physically challenged
. What are the types of communication
. Verbal communication b. Nonverbal communication c. Both a and b d. None
. Non-verbal communication cannot be avoided.
. True b. False
. What is Jargon?
. Name of the individual b. Name of the organization c. Technical term d. Name of the country
7. What does “Haptic” refer to?

a. Communication through touch b. Communication through words c. Communication through letters d.
Communication through emails

8. Yellow and Green are associated with negative feelings
a. True b. False
9. Which of the following is not part of the communication classification?

O A L A D WO N



15

a. Two way face-to-face b. Multiple but not face-to-face c. Two-way non-face-to-face d. One-way
non-face-to-face

10. Communication between peers is essential for  coordination

a. Functional b. Organizational c. Managerial d. Statistical

11. Shareholders are very important internal stakeholders since they are the  of the company
a. Managers b. Owners c. Directors d. Union Members

Tema 2. Umumpk u peryTarus B mpo¢eCCHOHATFHON KOMMYHUKAITH
Tecr 2
1. Communication with shareholders can be done through meetings, letters, and/or advertisements.
a. True b. False c. None
2. Which of the following is/are part of the flow of communication in an organization?
a. Upward communication b. Downward communication ¢. Horizontal communication d. All of above
3. communication may be defined as information that flows from subordinates to superiors
a. Downward communication b. Upward communication ¢. Horizontal communication d. None of above
4. An advantage of regular downward communication is
a. It motivates employees b. It gives promotion to employees c. It creates a climate of transparency d. It
reduces gaps.
5. Hearing and listening are the same.
a. True b. False
6. The  is often interpreted as a lack of understanding or attention.
a. Noise b. Silence c. Yawning d. Disturbance
7. Close questions may begin with
a. What b. Why c. Are d. Where
8. What are the types of questions?
a. Open-ended questions b. Close-ended questions c. Both d. None
9. Which of the following is not a “WH” question?
a. How b. Why ¢. Whom d. Will
10. A satisfied customer is the best  for any company’s product
a. Advertisement b. Message c¢. Propaganda d. Opportunity
11. Writing methodology comprises of how many stages?
a. One b. Two c. Three d. Four

Tema 3. TleperoBops! Kak BUA MpodeCCHOHATEHON KOMMYHHUKAIIMH
Tecr 3
1. Which of the following is not part of speech?
a. Noun b. Tense c. Verb d. Adverb
2. It is better to use the word ,,interrogate® rather than “ask”
a. True b. False
3. Using the passive voice is a technique of
a. Emphasis b. Ordination ¢. Subordination d. Grammar
4. Readability is determined by
a. Handwriting b. Length of word/sentence c. Quality of page d. Other factors
5. will not replace face-to-face meetings completely.
a. Telephone b. Internet c. Video conferencing d. Teleconferencing
6. Telephone communication has the advantage of providing immediate feedback.
a. True b. False
7. Where will you elaborate on the main points in a presentation?
a. Introduction b. Body c. Conclusion d. Outline



8. Meaningful reading or reading with understanding is considered as
a. An active process b. A positive strategy c. A positive process d. An active strategy

9. What is identified as “looking over a textbook quickly, in order to get a general or superficial idea or the
content”?

a. Scanning b. Extensive reading c. Skimming d. Intensive reading

10. Business letters are used primarily to communicate with

a. External stakeholders b. Internal stakeholders c. Customers d. Agents

11. Which of the following letters inform the buyer or customer about the action that has been taken?
a. Claim letters b. Adjustment letters c. Goodwill letters d. Persuasive letters

Tema 4. Koudaukr B npodeccroHaIbHOM KOMMYHUKAITIH
Tecr 4
1. The  of the press release must elaborate on the information contained in the introductory paragraph.
a. Introduction b. Conclusion c¢. Outline d. Body
2. Product advertisement is more a public relations activity than a form of advertising
a. True b. False
3. Business reports must use __ nouns
a. Concrete b. Abstract c. Proper d. Common
4. The general  of a resume is extremely important.
a. Statement b. Length c. Appearance d. Format
5. Cover letters can also be used to personalize your qualifications for a specific job.
a. True b. False
6. includes the background and purpose of the study.
a. Body b. Introduction c¢. Conclusion d. Statement
7. is done purely to communicate the organization’s name and logo to the public or consumers.
a. Institutional advertising b. Advocacy advertising c. Corporate identify advertising
d. Public relations advertising
8. Information sharing meetings may take place among co-workers or may also involve top management.
a. True b. False
9. The items to be discussed are listed in the  order of priority in the agenda.
a. Ascending b. Alphabetical c. Descending d. Chronological
10.  enables two parties in different locations to see and speak to each other?
a. Telephone b. Teleconferencing c. Messenger chat d. Television
11. Communication is the  of business
a. Life Blood b. Backbone c. Mind d. Hand

4.3 TIpomexxyTouHasi aTTecTalus 1Mo AUCIHUILTNHE IPOBOAUTCS B OopMeE IK3aMeHa

Tunosbie Bonpockl 3k3amena (OIIK-2, OIIK-4)
. ®opMBI, HOPMBI U IPUHIUIIEI TPO(ECCHOHATEHON KOMMYHHUKAIINH.
. BepOanbHas 1 HeBepOanbHas KOMMYHUKALIHSL.
. IMux u ero cocrapmsromue B IpodecCHoHaTbHON KOMMYHHKAIIH.
. Penmytanus u ee cocrapmstomue B npodeccnoHaIbHONH KOMMYHHKALINH.
. XapaKkTepucTHKa MeperoBOpoB Kak BUAa MpodhecCHOHATbHON KOMMYHHKALIH.
. CTpareruu u TaKTHKH BEJCHUS IEPErOBOPOB.
. DTHYeCcKHre TPUHIUIBI TPOPECCHOHATBHON KOMMYHHUKAIIHH.
. Ilcuxonornyeckue mpueMbl BIUSAHUS Ha AapTHEpa NpodeccnoHaIbHONH KOMMYHHKALINH.

O 00 I &N D B W N =

. SI3bIKOBBIE CPEJICTBA MAHUITYISTUBHOTO BO3ACUCTBUS B IPO(eCcCHOHATHHON KOMMYHHKAITHH.
10. Tumonorust ¥ MPUYUHBI KOHPIUKTOB B MPO(ecCHOHaTLHON KOMMYHHKALINH.



1

1. Turbel KOHQIUKTHBIX TUYHOCTEH.

Bomnpocsl 3x3amena / 3a4era

1

. Professional communication skills.

2. The role of professional ethical codes.

3
4
5
6
7
8
9

. A company professional image.

. A personal professional image.

. Models of negotiation.

. Role of personality in negotiation.
. Types of conflict.

. Conflict management styles.

. Conflict-free communication.

10. Self presentation at an interview.12. Ctpareruu ynpapieHUsT KOH(IUKTOM.

Tunosble 3aganusa 1s 3k3amena (OIIK-2, OIIK-4)
Tembl 1J151 NOATOTOBKHU pedeparTos.

1. Ilcuxonorus IMYHOCTH U CTUIIb TPO(ECCHOHATBHOTO OOIICHHUS.

2. O6mume TpeOoBaHUS IETOBOTO ITUKETA.

3. Bubl u 3Tansl AEJI0BBIX IEPETOBOPOB.

4. Ponb nepeBogYMKa B OpraHU3ALMK U IPOBEACHUH JI€JIOBBIX IEPETrOBOPOB.

5. [Ipnumabl KOHGIUKTOB B TPO(ecCHOHATBHOM KOMMYHHUKAITUH.

6. CriocoObI npenynpexxaeHus KOH(IUKTOB B IPOPeCCHOHATEHOW KOMMYHUKALIHH.

7. OCHOBBI ACKOH(DIUKTU3AIIUN WU MATKOW KOH(PPOHTAIIHH.

8. Cneunduka «ymnpaBisieMOro KOHPIUKTa.

9. SI3pIKOBBIC CPEACTBAa MAHUITYJIITUBHOTO BO3JICHCTBUS B MPO(EeCCHOHATEHON KOMMYHHKAITUH.
1

0. OcobeHHOCTH HALIMOHATILHOTO 3TUKETa (CTpaHa Mo BHIOOPY CTYIEHTA).

4.4. Illkana orieHMBaHMsI IPOMEXKYTOUYHOU aTTECTALIMU

Orenka Kommerenmu

Jeckpuntops! (ypOBHN) — OCHOBHBIC PU3HAKKA OCBOCHUS (TIOKa3aTeIH
TOCTYKCHHSI pe3YJIbTaTa)

OIIK-2

«OTIIMYHOY
(85 - 100 6anyoB)

JIeMOHCTPUPYET IPOYHBIEC 3HAHUS OCHOBHBIX TEHJCHLUN pa3BUTHUSA
S3BIKO3HAHUS; COBPEMEHHBIC HAy4HblEe MapagurMbl B 001acTH
GWIONOTUM M JIWHAMHUKY HX pa3BUTHUS, CHUCTEMY METOANYECKHX
NPUHIUIIOB ¥ TPHEMOB (HIOJOTHUECKOTO HCCIEJOBaHUSA. 3HAET
cneun(uKy HHOS3BIYHON HAy4yHOM KapTUHBI MHpa M HAYyYHOIO
JUCKypCa B PyCCKOM M MU3y4ae€MOM SI3bIKax

OIIK-4
OIIK-2 JleMOHCTpUpYEeT  3HaHMsSI  OCHOBHBIX  TEHACHLUUH  pa3BUTHUSA
SI3BIKO3HAHUS; COBPEMEHHBIC HAy4HbIC IapaJurMbl B 00NacTH
GUIONOTUY M JUHAMHUKY WX Pa3BUTHS, CUCTEMY METOIMYECKHX
(70«_)(;)5%]{:;;0]3) NPUHIXIOB ¥ TMPUEMOB (HIIOJIOTUYECKOTO HUCCICIOBAaHUS. 3HACT
crienuHUKy HMHOS3BIYHON HAaydYHOW KapTHHBI MHpa M HAayYHOTO
JHMCKypCa B PyCCKOM U M3y4aeMOM SI3bIKaxX
OIIK-4
OIIK-2 JleMOoHCTpHUpyeT ciabble 3HAHUSI OCHOBHBIX TEHACHIUH pa3BUTHS

«YZIOBJIETBOPUTEIHHOM
(50 - 69 6amnoB)

S3BIKO3HAHUS; COBPEMEHHBIX HAy4HbIX NapagurM B 001acTu
GWIONOTUM W JAMHAMHUKY WX Pa3BUTHSA, CHCTEMBl METOIUYECKHX
NPUHIUIIOB U TMPHUEMOB (HIIONOTHYECKOro uccienoBanus. [linoxo
3HaeT cneun(uKy MHOS3BIYHONW HAyYHOH KapTUHBI MUpPA U HAYYHOTO
JUCKypCa B PyCCKOM M MU3y4aE€MOM SI3bIKax

OIIK-4
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OIIK-2 JleMOoHCTpHUpyeT cia0ble 3HAHUSI OCHOBHBIX TEHACHIMH pa3BUTHS
SI3BIKO3HAHUS; COBPEMEHHBIX HAy4YHBIX MapagurM B  00JacTH
(GUI0NOTUY W JWHAMUKY WX Pa3BUTHS, CHUCTEMBI METOAMYECCKHX
NPUHIIMIIOB ¥ MPUEMOB (HIIOJIOTHYECKOTO UccienoBanus. He 3HaeT
crienuHUKy HMHOS3BIYHON HAaydYHOW KapTHHBI MHpa M HAayYHOTO
JHMCKypCa B PyCCKOM U M3y4aeMOM SI3bIKaxX

«HEYIOBICTBOPUTEIHLHOY
(menee 50 6amioB)

OIIK-4

5. Metoanueckue yKkazaHus JJisi 00y4al0UUXCsl 10 OCBOCHHMIO TMCIUIIIMHBI (MOXYJIA)

5.1 Meroauueckue yKa3aHus IO OpraHU3aIlUN CaMOCTOSITEIbHOIN paboThl 00yUYaromuXCs:

[Ipuctynas K W3y4eHHUIO TUCIUIUIMHBI, B MEPBYIO ouepe/b OOydaromuMcsi HEOOXOAMMO O3HAKOMUTHCS
conepkanreM paboueii mporpammbl aucturummabl (PIT[]), xoTopas ompenensieT comepskaHue, oObeM, a
TaK)Ke MOPSAIOK U3YUEHHsI U MTPEToAaBaHus yueOHOM TUCIUILIMHEIL, €€ pa3/iena, YacTu.

Jlnist caMOCTOSTENbHON pabOThl BAKHOE 3HaUEHUE UMEIOT paszzeibl «O0beM U copepikaHue TUCIUILTHHBDY,
«Y4eOHO-MeToauueckoe U HH(popMaIMoHHOE 00ecTedeHne TUCIUILTMHBD U «MarepruanbHO-TEXHUIECKOe
obecriedeHre TUCIUILINHEI, IPOrpaMMHOE obecrieueHue, mpodeccHoHaIbHbIe 0a3bl TaHHBIX U
MH(POPMALMOHHBIE CIIPABOYHBIE CUCTEMBI.

B pazmene «O0veM u copepkaHWe AWCHUILIMHBDY YKA3bIBAIOTCS BCE pa3lelNbl M TEMBI U3ydaeMOU
JTUCIUIUTAHBL, @ TAK)KE BUJIbI 3aHITHIA 1 TUTAHUPYEMBI 00BEM B aKaJIeMUUYECKHUX Yacax.

B pasgene «YuebHO-MeTommyeckoe U HMH(OpMAIMOHHOE oOecreueHre AUCHUIUIMHBDY — yKa3aHa
peKoMeH1yeMasi OCHOBHAsS U JIOTIOJIHUTENbHAS JINTEpaTypa.

B pasgene «MarepuaabHO-TEXHUYECKOE OOECIeYeHHe IUCLHUIUIMHBL, MPOrpaMMHOE OOecCIeyYeHue,
npodeccruoHanbHble 0a3bl MaHHBIX W WH(OPMAIMOHHBIE CIPABOYHBIE CHCTEMBD» COACPKHUTCS IMEpPeUeHb
npodeccuoHaNbHBIX 0a3 JaHHBIX U HHPOPMAIMOHHBIX CIIPABOYHBIX CHCTEM, HEOOXOIUMBIX JJIsSi OCBOCHHUS
JTUCIUTUTNHBL.

5.2 Pexomennanuu o0y4aromumcs 1o padbore ¢ TeOPETHUECKUMHU MaTepHallaMu 110 TUCIUITIIHHE

[Ipu uzyyennu u npopabOTKe TEOPETUUECKOr0 MaTepHana HeoOX0AUMO:

- IPOCMOTPETH elle pa3 mpe3eHTtanuio Jekunu B cucreMe MOODLe, TOBTOPUTH 3aKOHCIIEKTUPOBAHHBIN Ha
JIEKIIMOHHOM 3aHSTUU MaTrepual M JONOJHHUTh €ro ¢ Y4YeTOM PEKOMEHJIOBAHHOM JOMOIHUTEIbHOU
JUTEPaTyphl;

- IPY CAMOCTOSITEIBHOM M3YyYE€HUH TEOPETUYECKOM TEMBI CAENATh KOHCIIEKT, UCIOJIb3Ysl PEKOMEHIOBAHHBIE
B PII/] ucrounuku, npodeccrnoHalibHble 0a3bl JaHHBIX U HHPOPMAIIMOHHBIE CIIPABOYHBIE CUCTEMBI:

- OTBETUTDH Ha BOIIPOCHI JIsl CAMOCTOATEIILHON pabOoThI, TTO TeMe MpecTaBieHHbIe B myHKTe 3.2 PIT/I.

- TP MOATOTOBKE K TEKYIIEMY KOHTPOJIIO HCIIOIb30BaTh MaTepralibl (hoHIa oreHouHbIX cpencts (POC).
5.3 Pexomenmanuu mo paboTe ¢ HayYHOU U y4eOHOM JIUTepaTypoit

PabGota ¢ OCHOBHOM M JONOJIHUTENBHOM JHMTEPaTYpOl SBISETCS IIaBHOM (OpMOI caMOCTOATENbHOM
paboTel W HeoOXoAMMAa TPU TMOATOTOBKE K YCTHOMY ONPOCY HAa CEMUHAPCKHUX 3aHATHSAX, K Jebaram,
TECTUPOBaHUIO, dk3aMeHy. OHa BKIIOYAeT MPOPAOOTKY JIEKIIMOHHOTO MaTepHalia U PEKOMEHJIOBAHHBIX
HMCTOYHHUKOB U JINTEPATYPHI 110 TEMATUKE JICKIUH.

KoHCHeKT JIeKnu JOJKEeH coliepKaTh peepaTuBHYIO 3alIUCh OCHOBHBIX BOIPOCOB JICKLUH, B TOM YHUCIIE C
ornopoii Ha pa3MmeleHHble B cucteme MOODLe mpe3eHTay, OCHOBHBIX MCTOYHUKOB M JIMTEPATYphl IO
TeMaM, BBIBOJBI MO KAKIOMY BOMPOCY. KOHCIEKT MOXeT ObITh BBHIMOJHEH B PaMKaX pPAcHeuaTKd BBLIAYH
Mpe3eHTAINi JeKIUH UM B OTACIBHON TeTpamu mo npeamery. OH JoKeH ObITh aKKypaTHBIM, XOPOIIIO
YUTAEMbIM, HE COJIEPIKaTh HE OTHOCAIIYIOCS K TeMe UH()OPMAIIUIO UM PUCYHKH.

KoHcnekTbl HaydyHOW JNHUTEpaTyphl MPU CAMOCTOATENBHOM MOATOTOBKE K 3aHSATHUSAM JOJDKHBI COAEPkKaTh
OTBETHl HA KAXKIBIA TOCTABICHHBIA B TEME BOIPOC, MMETh CCBUIKY HA HMCTOYHUK HHYOpPMAIMU C
00s13aTENIbHBIM yKa3aHUEM aBTOpa, Ha3BaHWs M Tofa W3JaHHs HCIONIh3yeMOH HAy4YHOU JHTEparyphl.
KoHcrieKT MOXET OBITH OMOPHBIM (COAEP)KaTh JIMIIhL OCHOBHBIC KIIOUEBBIE IMO3WIIMU), HO TPU ITOM
MO3BOJISIIOIMM  JIaTh TIOJIHBIA OTBET IO BOINPOCY, MOXET ObITh MOAPOOHBIM. OO0bEeM KOHCHEKTa
OIIPENETAETCS CAMUM CTYIAECHTOM.

B nporecce paboThl ¢ OCHOBHOM U JOTIOTHUTEIIBHON JTUTEPATYPOI CTYICHT MOXKET:
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- JleNaTh 3allUCH 1O XOAy YTEHHs B BUJAE MPOCTOTO WM Pa3BEpHYTOro IulaHa (CO3[aBaTh NEpedyeHb
OCHOBHBIX BOIIPOCOB, PACCMOTPEHHBIX B UCTOUHHKE);

- COCTaBJATH TE3HUCHl (LMTHpOBaHHE HauOoJee BAKHBIX MECT CTaTbu MJIM MOHOTpaduu, KOPOTKOE
U3JI0)KEHUE OCHOBHBIX MBICIICH aBTOpa);

- TOTOBUTH aHHOTAIMH (KpaTKoe 0000I1eHe OCHOBHBIX BOIIPOCOB PadOTHI);

- CO3/1aBaTh KOHCIIEKTHI (Pa3BEPHYTHIC TE3UCHI).

5.4. PexoMeHaIMy 10 IOATOTOBKE K OTAEIBHBIM 3a/IaHUSIM TEKYIETO KOHTPOJIS

CobecenoBanue MpennojaraeT OpraHu3aluio Oecelnpl MpernoAaBareist co CTyJEHTaMH [0 BOIpOcam
MPAKTHYECKOTO 3aHATUS C LEJbl0 Oojiee OOCTOATEIHHOTO BBISBICHHUS UX 3HAHUN MO OINpeneIeHHOMY
pasgeny, TeMme, mpobieme U T.I. Bce wieHbl Ipynmbl MOTYT Y4acTBOBaTh B OOCYXKIEHUU, J00aBIATH
nH(pOpMaIUIO, TUCKYTUPOBATh, 3a/1aBaTh BOIIPOCHI U T.1.

YCTHBIA OMpOC MOXET TMPUMEHATHCS B pas3audHbIX (Qopmax: (QpoHTAIbHBIN, WHIWBUIYAIBHBIN,
KOMOMHUPOBaHHBIA. OCHOBHBIE KaUY€CTBA YCTHOTO OTBETA MOJIJIEKAIIETO OI[CHKE:

- IPaBUJILHOCTH OTBETA IO COJIEPIKAHUIO;

- IOJIHOTA U TITyOWHA OTBETA;

- CO3HATENIbHOCTh OTBETA;

- IOTUKa U3JI0KECHUS MaTepuaa;

- pPalMOHAJILHOCTD UCIIOJIb30BAaHHBIX PUEMOB U CTIOCOOOB PEIlIeHUs TOCTABIEHHONW yueOHO! 3a/1auu;

- CBOEBPEMEHHOCTh M 3((PEKTUBHOCTH MCIIOIB30BAHUS HATNISIHBIX MMOCOOMI M TEXHUYECKUX CPEICTB IPH
OTBETE;

- CTIOJIb30BaHHUE JOTIOTHUTEIBHOTO MaTepHaa;

- palMOHAJIBLHOCTD HUCIIOB30BAaHUSI BPEMEHU, OTBEJICHHOTO Ha 3a/IaHue.

VYCTHBIM OIIPOC MOXKET CONPOBOXKAATHCS IMPE3CHTALUEH, KOTOpas IMOATOTaBIMBACTCA IO OAHOMY U3
BOIPOCOB MPAKTHYECKOTO 3aHATHUS. [IpH BRICTYIUIEHHH ¢ Mpe3eHTanueld HeoOXoauMo odpamarb BHUIMaHUE
Ha TaKWe MOMEHTHI KaK:

- colep)KaHUE TPE3CHTALMU: aKTyaJlbHOCTh TEMbI, IOJIHOTA €€ PACKPBITHSA, CMBICIOBOE COMAEp)KaHUE,
COOTBETCTBHE 3asBJICHHOM TEMbI COJIEPKaHNIO0, COOTBETCTBHE METOAUYECKUM TPEeOOBAHUAM (LIETTU. CCHUIKU
Ha PECYpChl. COOTBETCTBHUE COICpPKaHUS U JIMTEPATyphl), MpaKTUUeCcKas HaNpaBIeHHOCTb, COOTBETCTBUE
cofiepaHusl 3asBICHHON QopMe, aleKBaTHOCTh MCIOIb30BAHUSI TEXHUYECKUX CPEACTB YUeOHBIM 3ajlauam,
MOCJIEZIOBATENBHOCTD U JIOTUYHOCTh MPE3EHTYEMOT0 MaTepuara;

- odopMiieHHE TMpe3eHTAlMU: 00bheM (OMTHUMATbHOE KOJWYECTBO), AW3alH (YATAEMOCTh, HAJIMYHE U
COOTBETCTBHE TpaUKd U aHUMAIMH, 3ByKOBo€ OQOpMIIeHHE, CTPYKTypUpOBaHHE UHOpMAINH,
COOTBETCTBHE 3asBICHHBIM TpPEOOBAaHUSAM), OPUTHHAIBHOCTH O(OPMIIEHUS, SCTETHKA, HCIOJIb30BaHUE
BO3MOXKHOCTH MPOTPAMMHOM CpPeibl, COOTBETCTBHE CTaHIAapTaM o(pOpMIICHUS;

- TMYHOCTHBIE KaueCTBa: OPATOPCKUE CIIOCOOHOCTH. COOMIOIEHUE pErIaMeHTa, SMOIIMOHAIBHOCTh, YMEHUE
OTBETUTH Ha BOIIPOCHI, CUCTEMaTU3UpOBaHHbIE, INTyOOKKE U MOJTHbIE 3HAHUS 110 BCEM pa3jiesaM MporpaMMmbl:
- coepXaHWe BBICTYIUICHHUS: JIOTUYHOCTh H3JI0KEHHUS Marepualia, pacKpbITUE TEMBbI, JIOCTYIHOCTh
uznoxkeHus, d3PpdextuBHOoCcTh npuMeHeHus cpeacts HWKT, cmocoObl u  yciaoBHsS JIOCTHXKEHHUSA
PEe3yIBTaTUBHOCTH W 3(P(EKTUBHOCTH U1l BBIMIOJHEHHS 3a/1a4d CBOeH MpOo(eCCHOHAIBHONW WM Y4eOHOU
NeSITeIbHOCTH, JJ0Ka3aTeJIbHOCTh MPUHUMAEMbIX PEIICHUM, YMEHHE apryMEHTHPOBATh CBOM 3aKIIIOYCHUS,
BBIBO/IbI.

6. YueOHO-MeTOoANYecKOe U HHPOPMALIMOHHOE 00ecnieYeHue TUCIHIINHBI

6.1 OcHOBHas nuTEpaTypa:

1. XKepnakoBa M. b. JlenoBoe o6menue : YueOHuk u npaktukym s CIIO. - Mocksa: FOpaiit, 2021. - 370
c. - Teker : anexrponnsiit // DBC «FOPAWT» [caiir]. - URL: https://urait.ru/bcode/474773

2. KoctepuHa, 1O. E., Jlacuma, M. B., Bssuruna, C. 1O. [lenoBoii anrmuiickuii si3eik = Business English :
yaebHoe nocobue. - Becb cpok oxpaHbl aBTOpPCKOTo pasa; [lenoBoit anruiickuii si361k = Business English.
- Owmck: OMcCKHMI rocylapcTBEHHbI TexHuueckud yHuBepcuter, 2020. - 96 c. - URL:
https://www.iprbookshop.ru/115417.html
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3. Yepemuna B.b., IlerpoBa FO0.A., Topnuenko [[.5. [lenoBoi aHrmiickuii sS3bIK : y4eOHMK. - MockBa:
@mnunta, 2021. - 150 c. - Teker : anexkrponnsiii // ObC «KoHCynbTaHT CTyneHTa By3a M MeZBYy3a [CalT]. -
URL.: https://www.studentlibrary.ru/book/ISBN97859765266481021.html

6.2 JlononHUTENbHAS JIUTEPATYpA!

1. Slukuna, H. B. MHos3buHas mpodeccroHambHasi KOMMYHHMKALUS : NPAaKTUKYM. - Bechb cpok OXpaHbI
aBTOpCKOro TmpaBa; MHos3puHass mnpodeccuoHanbHas KoMMyHUKaius. - OpenOypr: OpenOyprckuit
rocynapctBeHHblil yausepcuret, 9bC ACB, 2016. - 98 c. - Teker : anexrponnsii // [IPR BOOKS [caiit]. -
URL: http://www.iprbookshop.ru/61361.html

2. Yamwmua, WU. U., Hluno, E. B. Aurmmmiickuii s3vik. IlpodeccronanpHas KOMMYyHHKanuss B cdepe

HE(TEXUMHUYECKOTO MPOM3BOACTBA : ydeOHOe mocobue. - Bech Cpok oOXpaHbl aBTOPCKOTO TMIPaBa;
Anrmuiickuii  si3pIK. [IpodeccrmonanbHas koMMyHHMKanusi B cdepe Heprexumud. - Omck: OMckuit
rOCyapCTBEHHBII TEXHUYECKUU YHUBEPCUTET, 2020. - 115 c. - URL:

https://www.iprbookshop.ru/115408.html

3. Enbaena, JI. B. [Ipaktukym no npodeccnoHaabHO-OpHEeHTHpOBaHHOMY obOmeHuo. [Ipodeccuonanbhas
KOMMYHUKAIUS YUUTEIIs aHIITMICKOTO s3bIKa @ yueOHoe aneKTpoHHoe nocobue. - 2024-01-01; IIpaktukym
1o npodeccuoHaIbHO-OpUEHTHPOBaHHOMY o0meHHI0. [IpodeccnonanbHas kKOMMyHUKaus yul. - [lepms:
IlepMmckuil rocymapcTBEHHBIM TyMaHWTapHO-nexaroruueckuit ynusepcurer, 2013. - 119 c. - URL:
https://www.iprbookshop.ru/32084.html

6.3 VlHble HICTOUHUKMU:

1. American National Corpus - http://www.anc.org/

2. British National Corpus - http://www.natcorp.ox.ac.uk

3. Business and work British Council [ - https://www.businessenglishpod.com/

4. Aurnuiickuii a3bIK.py - english.language.ru

5. aHIIOSI3BIYHBIN c10Baphb coueTaeMocT Roget's Thesaurus - http://poets.notredame.ac.jp/Roget
6. basza TekcTOB Ha aHTIMIICKOM sI3BIKE - Www.language-to-go.com

7. bubnuoreka ['ymep — rymaHuTapHsie Hayku - https://www.gumer.info/

7. MaTepuajibHO-TeXHHYecKoe o0ecrneyeHne TUCHMILIUHBI, MPOrpaMMHoe odecrneveHmne,
npodeccuoHa bHbIe 623bI JAHHBIX U HH(OPMALMOHHbIE CIPABOYHBIE CHCTEMbI

Jlng mnpoBeneHus 3aHATHM MO JUCHUIUIMHE HEOOXOIUMO CIIeAyIollee MaTepuaibHO-TEXHUYECKOe
oOecrieueHue: ydeOHble ayqUTOPUM [AJsl TPOBENCHUS 3aHATHH JIEKIIMOHHOTO M CEMHHApCKOro THIIA,
TPYNIOBBIX W WHAMBHUIYaJbHBIX KOHCYJIbTALMH, TEKYLIETr0 KOHTPOJSA M MPOMEKYTOUHOM aTTecTaluw,
MTOMEIIEHUS 111 CAMOCTOSITENIbHON paboThlI.

VY4eOHble ayTUTOPUH U TOMEILIEHUS AJIsi CAMOCTOSITENIbHOM pabOThl YKOMIUIEKTOBaHbI CHEIMAIN3UPOBAHHON
MeOeNbI0 U TEXHUYECKUMH CPEJCTBAMHU OOYyUCHHMS, CIIY KAIIUMH JIJIs1 TIPEACTABICHHS YyueOHOW nHbOpMauu
OOJIBITION ayTUTOPHH.

[TomerieHus U1 CaMOCTOSATENILHONW paOOTHl YKOMIUIEKTOBAHbBI KOMITBIOTEPHON TEXHUKOH C BO3MOXKHOCTBIO
MTOAKITFOYEHHUS K CceTH "Unrepuet" 51 obecrnieueHneM JI0CTyIa B AIIEKTPOHHYO
UH(OPMAITMOHHO-00Pa30BaTEIbHYIO Cpey YHUBEPCHUTETA.

Jliig mpoBesieHus 3aHIATUH JIEKIIMOHHOTO TUIA UCTIOIB3YIOTCSI HAOOPHI JEMOHCTPALIMOHHOTO 000PYI0BaHMS,
o0ecreunBaIIfe TeMaTHYECKUE WILTIOCTpaud (ITPOEKTOP, HOYTOYK, IKpaH/ MHTEPAKTUBHAS JTIOCKA).

JluneH3noHHOE U CBOOOIHO pacHpOCTpaHsIeMOe MPOrpaMMHOE 00ecTieYeHHE:
Abby FineReader 10.0

7-Zip 9.20

Google Chrome

Kaspersky Endpoint Security 10 qs Windows "Jlabopatopust Kacniepckoro”
Microsoft Office Enterprise 2007
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. Poccuiickas HarmonanbHast Oubnmmoreka. — URL: http://nlr.ru
. OnexrponHnas 6ubmuoreka TI'Y. — URL: https://elibrary.tsutmb.ru/
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JIeKTpPOHHAs HH(pOPMALIMOHHO-00pa3oBaTe/ibHas cpeaa
https://auth.tsutmb.ru/authorize?response type=code&client id=moodle&state=xyz
BianMoneiicTBue mpernomaBaTenss W CTYJCHTa B Tpolecce OOyYeHHUs OCYHIECTBISIETCS MOCPEICTBOM

MYJIBTUMEIMHHBIX, THIIEPTEKCTOBBIX, CETEBBIX, TEIICKOMMYHHUKAIIMOHHBIX TEXHOJIOTHUH, HUCIOIB3YEMBIX B
ANIEKTPOHHOH HH()OPMAIIMOHHO-00Pa30BaTEILHON CPEIe YHUBEPCHUTETA.



